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Mandatory Module

Marketing Principles

ESSENTIALS OF cIM
MARKETING

Marketing

JIM BLYTHE AND JANE MARTIN Principles

Seventh Edition
LY

Recommendedreading ~ Module guide Further reading

Blythe, J. and Martin, J. (2019)  CIM (2019) Official module Fahy, J. and Jobber, D. (2019)
Essentials of marketing. guide - Marketing Principles. Foundations of marketing.
7th edition. Harlow, Pearson 2nd edition. Cookham, CIM.0* gt edition. Maidenhead,
Education. McGraw Hill.

O* The eBook version of this is
available free to studying
members via MyCIM.

Click on the image above to
purchase a hard copy.

Purchase any of these titles and more through the Bookshop | cim.co.uk/shop


https://www.johnsmith.co.uk/cim-shop
https://www.johnsmith.co.uk/cim-shop/reading-list/module/123546

Elective Module

MARKETING
COMMUNICATIONS

JOHN
EGAN

Egan, J. (2020) Marketing
communications. 3rd Edition.
London, Sage.

Purchase any of these titles and more through the Bookshop | cim.co.uk/shop

Smith, P.R. and Zook, Z. (2019)
Marketing communications:
integrating online and offline,
customer engagement and
digital technologies. 7th
Edition. London, Kogan Page.

Blythe, J. and Martin, J. (2019)
Essentials of marketing.

7th Edition. Harlow, Pearson
Education.

Fill, C. and Turnbull, S. (2019)
Marketing communications:
touchpoints, sharing and
dissruption. 8th Edition.
Harlow, Pearson.


https://www.johnsmith.co.uk/cim-shop
https://www.johnsmith.co.uk/cim-shop/reading-list/module/123545
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in Professional Digital
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(Revised Syllabus)
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https://www.johnsmith.co.uk/cim-shop/reading-list

Mandatory Module

Marketing Principles

ESSENTIALS OF Y
MARKETING

Marketing

JIM BLYTHE AND JANE MARTIN Principles

Seventh Edition
\_,' -

Recommendedreading ~ Module guide Further reading
Blythe, J. and Martin, J. (2019)  CIM (2019) Official module Fahy, J. and Jobber, D. (2019)
Essentials of marketing. guide - Marketing Principles. Foundations of marketing.
7th edition. Harlow, Pearson 2nd edition. Cookham, CIM.C*  g¢p edition. Maidenhead,
Education. .

O* Thisis available as an McGraw Hill.

e-book free of charge
to members studying
this module.

Purchase any of these titles and more through the Bookshop | cim.co.uk/shop


https://www.johnsmith.co.uk/cim-shop
https://www.johnsmith.co.uk/cim-shop/reading-list/module/123544

Elective Module

2nd Ediition

DIGITAL
MARKETING
STRATEGY

An integrated approach

to online marketing

Kingsnorth, S. (2019)
Digital marketing strategy:
an integrated approach to

online marketing. 2nd edition.

London, Kogan Page.

Purchase any of these titles and more through the Bookshop | cim.co.uk/shop

Chaffey, D. and Ellis-Chadwick,
F.(2019) Digital marketing:
strategy, implementation and
practice. 7th edition. Harlow,
Pearson.

3* Available on Ebook Central.

Brown, E. and Aoki, B. (2018)
Digital marketer. Swindon, BCS
Learning & Development.

3* Available on Ebook Central.

Meerman Scott, D. (2020) The
new rules of marketing & PR:
how to use content marketing,
podcasting, social media, Al,
live video, and newsjacking to
reach buyers directly.

7th edition. New Jersey, Wiley.

Marshall, C. (2018) Writing for
social media. Swindon, BCS
Learning & Development.


https://www.johnsmith.co.uk/cim-shop
https://www.johnsmith.co.uk/cim-shop/reading-list/module/123543
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